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INTRODUCTION
Welcome to the eleventh
edition of the Carzone
Motoring Report, an
established authority on
trends and consumer
behaviour in the Irish
motoring industry.

online car purchasing and even a segment
asking Irish motorists for their opinion on
the controversial topic of electric scooters.

This report draws on data from Carzone’s
high-traffic online platforms, market insights
garnered from a survey completed by over
1,500 Irish motorists and latest vehicle
transaction figures from Cartell.ie. This makes
the Carzone Motoring Report the most
comprehensive and trusted report of its kind
in the Irish motoring industry, demonstrating
emerging trends and changing consumer
behaviour in the Irish automotive marketplace.
In this edition of the report, consumers were
surveyed on a variety of topics including how
frequently they change their car and their
top reasons for doing so, how they plan to
finance their next car and which type of car
they are considering. Other areas of focus
include the steady transition towards electric
and hybrid car technology, the new era of
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Over 80 million advert views took place on
Carzone during 2019, revealing the most
popular car makes and models that Irish
consumers are searching for online, along with
the most popular fuel types. The choice of
electric and hybrid models continues to grow
each year, while consumers are considering
larger SUV-style models more than ever before.
Car transaction data from Cartell.ie shows
that overall used car transactions declined
by approximately 2.8% during 2019, while
new car sales declined 6.8% year on year.
The continued uncertainty of BREXIT
continues to influence used car imports
from the UK which increased by 13.1% in
2019. While this year has been a challenging
period for the Irish car industry as a whole,
it is expected that the new 201-registration
plate in January and a flurry of new model
launches will revitalise interest early in 2020.
We hope you enjoy the latest edition of
the report and find it useful as we enter
2020 and the new 201 car buying period.

IRISH MOTORISTS
SURVEYED

+80 MILLION
CAR VIEWS
on Carzone from January 1st
to December 31st 2019

In association with

3

BUYING A CAR
NUMBER OF VEHICLES IN IRISH HOUSEHOLDS:

TWO CARS

46%

31%

ONE CAR

30%

of people change their car

THREE+ CARS

21%

2-3 YEARS

EVERY 2-3 YEARS
PURCHASE HABITS:

36% of buyers
bought from an

INDEPENDENT
DEALER

35% of buyers
bought from a

FRANCHISED
DEALER

FRANCHISE

LOCAL CARS
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18% of buyers
bought from a

PRIVATE
SELLER

MOTIVATION FOR PURCHASE:

30%

21%

of buyers wanted
a new car

16%

of buyers wanted a
more reliable car

of buyers needed
a larger car for a
growing family

MOST POPULAR FORMS OF RESEARCH:

1.
2.
Asking a friend or
Asking a
3. family member 4. mechanic
Reading
5. motoring blogs
Visiting
Carzone

39%

of people plan to buy
a car in the next year

Consulting with
a car dealer

30%

of people plan to sell
their car in the next year
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MONEY MATTERS
TOP 3 FINANCIAL CONCERNS:

 INSURANCE COSTS

FUEL COSTS

MOTOR TAX

41% 54%
of people have
had an increase in
running costs in the
past 12 months

of people spend
between €200€400 per month
on running costs

NEARLY HALF
of people's insurance
premiums have increased
in the past 12 months
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40%
of people have switched insurance
30% provider in the last 12 months

of people have been with their current
insurance provider for over 3 years

BUYING ONLINE

77%

€1000

of people would pay
an online deposit of
up to €1000

48%

of people would
pay a deposit for
a car online

10%

of people would buy
a car online without
seeing it first

TOP 3 REASONS FOR NOT BUYING A CAR ONLINE:

1. Prefer to see the
car in person

2. Prefer to test 		
drive it first

3. Consider 		
it too risky
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Search data January – December 2019
Search data from Carzone’s platforms in 2019

Volkswagen Golf, Volkswagen Polo and Ford Fiesta.

demonstrates how consumer preferences for

While electric car sales make up a relatively small

different makes, models and fuel types continue to

portion of overall sales, interest in electric models

evolve. Despite a flurry of new models arriving on

continues to increase and this is reflected in rising

the market this year, the Volkswagen Golf remains

electric car advert views on Carzone’s platforms.

the most-viewed model on Carzone, and it is a firm

Ireland's best-selling new electric car in 2019 is

favourite with Irish motorists, and Volkswagen’s

the Nissan LEAF and it also claims the top spot as

second best-selling new model in Ireland alongside

Carzone's most searched electric model in 2019. The

the Tiguan SUV. The aspirational BMW 5 Series and

premium Tesla Model S remains high on electric car

Mercedes-Benz E-Class claim second and third in

buyer wish lists in second place, while the BMW i3 is

Carzone’s most-viewed models, while the recently-

third and Volkswagen’s e-Golf is fourth.

updated Ford Focus claims fourth.
In terms of hybrid advert views, the Lexus IS300h
The most-viewed diesel models are a trio of premium

executive saloon has jumped to the most-searched

executive models in the BMW 5 Series, Mercedes-

hybrid model on Carzone, following by Mitsubishi’s

Benz E-Class and Audi A6. The top-ranking petrol

plug-in hybrid Outlander and Toyota’s Prius is third.

models are made up of compact models including the

Most popular model in Ireland

VOLKSWAGEN
GOLF
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Nationwide

Nationwide

Nationwide

MOST POPULAR
MAKE

MOST POPULAR
MODEL

MOST POPULAR
ELECTRIC

Volkswagen

Volkswagen Golf

Nissan LEAF

BMW

BMW 5 Series

Tesla Model S

Audi

Mercedes-Benz E-Class

BMW I3

Mercedes-Benz

Ford Focus

Volkswagen e-Golf

Ford

Audi A6

Hyundai KONA

Toyota

BMW 3 Series

Renault ZOE

Hyundai

Audi A4

Tesla Model 3

Nissan

Mercedes-Benz C-Class

Audi e-tron

Skoda

Volkswagen Passat

Hyundai IONIQ

Land Rover

Nissan Qashqai

Jaguar I-PACE

Nationwide

MOST POPULAR
HYBRID

Nationwide

MOST POPULAR
DIESEL

Nationwide

MOST POPULAR
PETROL

Lexus IS300h

BMW 5 Series

Volkswagen Golf

Mitsubishi Outlander

Mercedes-Benz E-Class

Volkswagen Polo

Toyota Prius

Audi A6

Ford Fiesta

Toyota RAV4

Volkswagen Golf

Ford Focus

Toyota C-HR

Ford Focus

Toyota Yaris

Lexus CT 200h

Audi A4

Nissan Qashqai

Lexus RX 450h

Volkswagen Passat

Renault CLIO

Toyota Yaris

BMW 3 Series

Porsche 911

Lexus NX 300h

Mercedes-Benz C-Class

BMW 3 Series

Toyota Auris

Nissan Qashqai

Nissan Micra
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BUYING
FROM THE
UK

The continued uncertainty
of BREXIT has resulted in
high levels of used cars being
imported from the United
Kingdom to Ireland, with a
13.1% increase in imports in
2019. While a high percentage
of our respondents said they
would consider buying from
the UK because of perceived
better price, it is evident that

SIX
IN
TEN
people would consider

consumers are cautious of
this practice, with our survey
respondents citing various
reasons for why they would not
consider buying from the UK. Six
out of ten of those surveyed said
they view it as too much hassle,
35% think it is too risky, while
35% are worried about Vehicle
Registration Tax.

82% of those who would
consider buying from the UK
would do so because of

PERCEIVED
BETTER £
PRICE

buying from the UK

MAIN REASONS PEOPLE DO NOT BUY FROM THE UK:

TAX

63%
of people view it as
too much hassle - up
from 46% in 2018
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35%
of people think
it is high risk

35%

€
of people are worried
about Vehicle
Registration Tax
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CAR
FINANCING
OPTIONS
Arranging a finance agreement
can be an overwhelming
experience. There is a lot of
information to take in and
generally the monthly payment
amount will be the primary
consideration when deciding on
which car to go for. It is important
that you take the time to fully
discuss all details with your
finance expert to ensure that you
are making the right decision for
you and your needs.
It is clear from the Motoring Report
results that most people will
gather information online before

ONE IN
FOUR

making their first visit to, or even
before calling a car dealership.
As such, information providers
such as Carzone have seen an
increase in traffic YOY prompting
them to work closely with dealers
and brands to ensure that all the
information you need to make an
informed decision is readily and
concisely available online.
Not owning a car from the outset
is a top concern for motorists, as
is the case with a hire purchase
(HP). The customer is the hirer
of the car until all of the monthly
repayments have been made
and the finance is cleared on the
car. This is the same concept
as having a mortgage attached
to your house purchase. If you
default on your payments the
lender can repossess your house
or car for failure to comply with
the terms that have been set

out. This will only occur if you
continually fail to fulfil payments
on your HP loan.
Banks or dealerships generally
have a good system in place
to inform customers of their
options prior to the agreement
being fulfilled. It is outlined at the
beginning of the arrangement and
reiterated to them again as the
contract comes to an end.
With PCP and HP, the option
of hand backs is not popular
amongst motorists as there is
equity left on the car. If a car is
handed back to the dealer, the
consumer is leaving that equity
with the bank or dealer hence the
low percentage of motorists that
will go for this option.
Cathy Comerford
Director of Key Accounts
Carzone

people do not believe that they have a
good understanding of the car finance
options available to them

MOST POPULAR CAR FINANCE RESEARCH METHODS:

90% 45% 25%
of people
browse online

of people enquire
with a dealership

of people use word
of mouth from
friends or family
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TOP 3 BARRIERS TO USING CAR FINANCE:

Debt concerns

55%

A lump sum requirement at the
end of a PCP contract

44%

You would not initially own the
car with Hire Purchase and PCP

40%

DEBT

TOP FINANCE OPTIONS THAT
PEOPLE CONSIDERED:

PERSONAL SAVINGS – 48%

BANK LOAN – 41%

PCP

CREDIT UNION LOAN – 34%
12 |

Motoring Report

HIRE PURCHASE 16%

PCP – 14%

MAIN REASONS PEOPLE CHOOSE PCP:

43% 43% 39%
Low monthly
repayments

Not being able to
afford to buy the car
outright

Wanting to change
their car every few
years

ONCE A PCP AGREEMENT FINISHES:

34%

of people plan to
enter into a new PCP
agreement and start
again

26%

of people plan to pay
the balance to own
the car outright

28%

of people are not
sure what happens

2%

of people plan to
hand the car back
13

FUEL OF
THE
FUTURE
The Sustainable Energy Authority
of Ireland (SEAI) promotes the
purchase of Electric Vehicles
(EVs) through a combination of
both education and financial
supports. This includes improving
awareness of the technology
and benefits associated with
these vehicles as well as the
Government funded grants
available for cars and home
charge points. Research carried
out by the SEAI at the end of 2018
showed that 70% of respondents

would consider buying an EV
instead of a petrol or diesel car,
an increase of 41% compared to
the previous years’ results. This
surge in popularity is evidenced
by the sale of electric vehicles
doubling in Ireland over the past
two years, albeit this is stemming
from a low starting point. In 2019
one in twenty new cars purchased
in Ireland will be EVs.
The Government’s Climate Action
Plan contains an ambitious
commitment to increase the
number of passenger EVs on
the road to 840,000 by 2030.
This coupled with a planned ban
on the sale of new petrol and
diesel cars will begin to influence
the decision making of those
looking to buy a new car. As

DIESEL CARS

Home chargers have dramatically
decreased the need for in journey
refuelling stops and EV batteries
are now only a fifth of the price
they were 7 years ago, with
massive reductions predicted
going forward. As such, it is
expected that the price of EVs
will be on par with that of their
fuel burning counterparts within
the next 5 years.
Declan Meally
Head of Department
Emerging Sectors
Sustainable Energy Authority
of Ireland

ROL

SEL

PET

DIE

58% of people drive

improvements continue in terms
of variety of models available and
the range of batteries, consumers
will be more inclined to switch to
electric vehicles.

40% of people drive

PETROL CARS

2% of people drive

HYBRID OR
ELECTRIC CARS

THE GOVERNMENT’S GOAL TO REACH 100% OF
ALL NEW CARS AND VANS BEING EV’S BY 2030:

36% of people were unaware
of the Government's goal
14 |
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Only 16% of people think that the
Government's goal is achievable

ELECTRIC
AND
HYBRID
CARS
According to recent figures,
electric and plug-in hybrid
vehicles are continuing to soar
in popularity amidst the Irish
consumer. In fact, sales in 2019
made up 4% of the total market,
a sizeable increase from 1.5%
in 2018.

Irish consumers are open to
looking at EVs or plug-in hybrid
cars and it's easy to see why
when one considers the many
advantages which are now
associated with them. A vast
number of EVs now have ranges
of 400km or more making
them perfectly suited to most
people's needs. Not only that,
but the range and scope of the
charging network has increased
significantly with the arrival of
newcomers such as Easygo,
Applegreen and Ionity taking
their place next to historical
provider ESB Ecars who are due

to install high power chargers by
early next year.
Financial incentives are strong
as well, thanks to half-price
toll for full electric cars, up to
€5000 in VRT rebates (for new
but also imported EVs), lower
motor tax, free parking in a
number of locations and free,
public street charging in many
places.
Guillaume Séguin
Public Relations Officer
Irish EV Owners Association

WOULD CONSIDER PURCHASING AN ELECTRIC
OR HYBRID CAR IN THE NEAR FUTURE:

77%
of 25-34
70% year olds
of 35-44
67% year olds
of 45-54
63% year olds
of 18-24
year olds
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FOUR IN TEN
people do not know where their closest
charging station is

72%

of 18-24 year old drivers
are more likely to buy
an electric or hybrid car
because it is better for
the environment
COMPARED TO

62%
of 25-34 year olds
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58%
of 35-44 year olds

60%
of 45–54 year olds

WHY BUY AN ELECTRIC OR HYBRID VEHICLE:
TAX

€

57% 20% 10%

Cheaper running costs

It is better for the
environment

Tax incentives

CONCERNS ABOUT PURCHASING
ELECTRIC OR HYBRID CAR:

42% 42% 36%
High cost

Lack of charging points

Range anxiety

17

E-SCOOTERS

20%

Would consider using an
e-scooter for their commute

30%
11%
of 25-34
of over
24% year olds 10% 55 year olds
of 35-44
13% year olds
of 18-24
year olds

of 45-54
year olds

WHY PEOPLE WOULD CONSIDER
AN E-SCOOTER:

79% 62% 55% 46%
It is a cheaper
alternative to
using a car
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It is better for
the environment

To avoid any
parking issues

It is a faster way
to get to work

COMMUTING HABITS

86%

of people drive every day

72%

of people drive to work

MONDAY
6.30 am

Traffic

7.00 am

Traffic

7.30 am

Traffic

8.00 am

Traffic

8.30 am

Traffic

9.00 am

Traffic

9.30 am

Traffic

HALF

of people find Monday to be the day that
traffic in the morning is at its heaviest

ONLY 6%
of people carpool with
colleagues to get to work
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